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Synopsis

"l am just an ordinary man with faith in the
extraordinary God and by His power working
in me and through me, extraordinary things
are accomplished!"

In 2004, Harold Cameron was diagnosed with
two brain tumors. In an instant, his life changed
drastically.

Rather than wallow in depression and self-pity,
Harold mustered every ounce of hope and faith
and love that was within him.

The result is a plan. Despite all the odds, Harold
is going to fight brain tumors and spread his
message of hope, faith, and love the only way he

knows how: By walking across America and
back.

This is not the story of a hero. It’s not the story of
a saint or a martyr.

This is the story of Harold Cameron — an
ordinary man with faith in the extraordinary God.

This is why he walks.

Author Statement

This book is all about
why | walk the walk
and talk the talk | do
today. Although this
book is about me, my
life, and my walk —
literally and spiritually
— across America
and back, it is not
because of me or
anything that | have
done that | am able to write it. In other words. | cannot
nor will | take the credit for this book. God and his son
Jesus Christ get all the “credit.”
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Marketing and Promotion Web Sites

Beginning on April 2, 2011, Harold Cameron will

begin walking across the United States. Along

www.PositivelyCrossingAmerica.com

the way, he will be speaking at various churches, www.twitter.com/braintumorwalk

libraries, and community centers, spreading his

message of hope, faith, and love.
The Walk’s sponsors include

e The CAT D A A, Inc. (The Central Atlantic

Toyota Dealers Advertising Association)
o AT&T
e Tom Martin Media
e Emprove Performance Group
e Enzymatic Therapy
¢ MotivateUS.Com
e Camelback
¢ C28 Clothing
e Invacare
e Hush Puppies
o Starkey Laboratories
e Smile-Therapy.Com
e Smart Tools Coaching & Training
¢ Top Recommended People Group On LinkedIn

¢ Brucelli Advertising
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